
What
the buyers say!

We have confidence in Taiwan's food products, so we keep long-term relationship 
with Taiwanese partners.  In the past, Taiwan's food products got a good reputation 
in Singapore.
...............................-Cheah, Seng Keat, Director of Thomson Creative (Singapore)

Taiwan’s machinery quality is good. Many finished products are also good. I’m upbeat 
and looking for some business ties at FOOD TAIPEI.
...............-R. Sivakumar, M.E, Managing Director of Argi ValueChain Services (India)

This show is good. Well organized and I really like it. I see a lot of natural products and 
some products I never heard before.
................................-Bob McCauley, President of Watershed Wellness Center (USA)

Join as an Exhibitor:
Download Exhibitor’s Application Kit via website

www.foodtaipei.com.tw  

Join as a Visitor:
Pre-register via website www.foodtaipei.com.tw 

For further information, please find your nearest TAITRA office online:
BRANCH.TAIWANTRADE.COM.TW

Venues:
Taipei Nangang Exhibition Center, Hall 1
Taipei, Taiwan

TWTC Exhibition Hall 1
Taipei, Taiwan

Dates & Hours:
21-24 June 2017
9:00 a.m.-5:00p.m.

21-24
2017

JOIN FOODTAIPEI 2017 !

The 27th Taipei International Food Show

FOODTECH & PHARMATECH TAIPEI

TAIWAN HORECA
TAIPEI PACK

HALAL TAIWAN
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Flagship of the most influential 5-in-1 mega food shows in Asia!
Prospects beckon at FOOD TAIPEI 2017

A sizzling track record!
Here’s FOOD TAIPEI 2016 in brief:

Exhibitor Profile
1,100 companies from 39 countries
2,148 booths

7,756 overseas buyers from 108 countries
59,843 local attendees

36 National/Regional Pavilions: Taiwan, the USA, China, Japan, 
Korea, Thailand, Canada, Central America (Panama, Belize, 
Nicaragua, EI Salvador, Honduras, Dominican Republic, and 
Guatemala), FTA Countries, Spain, Belgium, Chile, France, Sri 
Lanka, Indonesia (at HALAL TAIWAN), Brazil, Malaysia, Fiji, Peru, 
Russia, Hungary, Slovakia, the Philippines, Austria, Bulgaria 
Vietnam, Swaziland, Greece, Germany, the Netherlands and Poland.

Best Ideas & Latest Trends
FOOD TAIPEI hosts Taiwan suppliers of specialty products who serve a full menu for global 
buyers scouting unique foods and ingredients. Across Asia, Taiwan is renowned as the 
epicenter of gourmet foods, fine dining, fresh produce and skilled chefs.

Gateway to China, SE Asia and more!
The steady growth of FOOD TAIPEI reflects Taiwan’s unique strengths as the food gateway 
to China and Southeast Asia where Taiwan brands are increasingly seen. Much of Asia was 
at FOOD TAIPEI 2016 who linked up with 7,756 overseas buyers and 59,000-plus domestic 
visitors, including distributors, importers, manufacturers and franchise, and restaurant and 
hotel operators. More than half of all of Taiwan industry professionals plan to attend FOOD 
TAIPEI in search of new business opportunities. And it’s usually the best venue for oversea 
makers to their claim in Taiwan’s vibrant market!

Food Sourcing in Taiwan

Visitor Profile

• Fresh Fruits & Vegetables
• Preserved Fruits & Vegetables
• Poultry & Seafood
• Meat & Processed Meat Products
• Edible Oils
• Dairy Products
• Frozen Prepared Food

• Canned Food, Baked Food & Biscuits
• Wine & Liquor
• Coffee & Tea
• Juice & Soft Drinks
• Condiments & Confectionery
• Ice Cream

www.foodtaipei.com.tw
foodtaipei@taitra.org.tw

Featuring

A great banquet of prospects is warming up at FOOD TAIPEI 2017! It builds upon the 
2016 event that attracted 1,100 exhibitors who used 2,148 booths to connect 67,599 
visitors. This is the place to source the latest tech and products!

More Events,
More Prospects!

Opening Ceremony

1-on-1 Procurement Meetings

New Products Launches

Seminars & Forums

Show organizer TAITRA endeavors to serve the 
best to match every taste. There’s the appealing 
food and beverages – each with a novel twist. 
Seminars and forums explore hidden ways to 
boost business, and nearby are product launches 
that often bring fresh zest to the market. But it’s the 
hundreds of 1-on-1 procurements meetings which 
often prove the tour de force that nail down the 
deals.

Overseas Visitors Analysis (By Area)


